
 

 

Crafting an Attention-Grabbing Opening Statement 

The opening statement is the first thing someone reads about an engagement opportunity and what 
makes them decide to “Read the full description and RSVP” or just ignore the opportunity altogether.  It 
is also the only description visible at first on the newsletter and website. This statement has an 
important impact on the patient partner and their decision-making process.  

To help you with the (sometimes challenging) task of creating the best possible opening statement for 
the opportunities you coordinate, we’ve put a few tips and examples together: 

Who, what and why: 

Focus on your target audience and consider these 3 Ws, as they sum up the necessary initial 
information: 

Who: Who is the patient partner invitation addressed to specifically? 

What: Summarize the opportunity and its purpose. What kind of format/commitment is it (eg. focus 
group, two hours, etc.)? 

Why: Why should patient partners be interested? In other words, how does it benefit patients? 

The ideal length is 2 sentences, but it’s ok to write a little more if you think the information is important 
enough to be in the opening statement. Use plain language and avoid medical jargon where possible. 

Examples of great opening statements for volunteer opportunities: 

1) “Island Health is revamping its public website and needs volunteers to attend a one hour in-
person session in Victoria to test drive the site. Help ensure the creation of a user-friendly and 
easy to navigate website!” 
 

2) “Help Burnaby Hospital as they step up their focus on patients by reviewing their Care 
Champions Leadership Package. This focus group is all about including the patient’s voice in new 
materials that encourage care teams to see the importance of their role in providing a great 
patient experience.” 
 

3) “New health care regulations are coming into effect for marijuana for medical purposes. Interior 
Health is developing a new policy and educational materials over the next few months and 
looking for up to 4 volunteers from across the region to join the working group.” 

 
Feeling Stuck? Ask For Help! 

You can ask your Engagement Leader for help, since they know your audience too!  


